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Country Energy an overviewCountry Energy – an overview

Australia’s largest regional utilityAustralia s largest regional utility
800,000 retail electricity customers – also retail natural and bottled 
gas, internet support and energy management services 
20,000 gas network customers in southern NSW 
10 000 d i F W10,000 water and sewerage customers in Far West
3,300 employees in 140 offices, customer centres and field service 
centres
$1.6 billion in annual revenue

Growing a profitable retail customer base
Winning ‘blue chip’ icon customers – Sydney Opera House, CSIRO, 
Melbourne’s Rialto Towers 
Acquired many tens of thousands of customers in Victorian, 
Queensland, South Australian, ACT and NSW markets

A profitable energy retailer in five Australian states and territoriesA profitable energy retailer in five Australian states and territories 
Nine locally managed network regions, close to customers and their communities



Driving investment needsDriving investment needs

Economic growthEconomic growth
Population driven

Lifestyle driven

Increasing peak demands
Summer loads overtaking winter loads

History of ineffective price signals

Demands for higher system reliabilityg y y
General refurbishment needs

Increasing regulatory standards

Public perceptions



and the headlines... and the headlines



Three key outcomes
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Maximum shift = 35.1% 

Effective and affordable investment
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Better utilisation of assets

Market driven demand and supply side responses
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1000Fully competitive markets without price caps
Customer choice with price signals
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Competitive incentives to provide demand 
responses and energy efficiencies 
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Social security support for vulnerable customers
Energy is an essential commodity, but …

Recognition that income support is a wider community issue 0.1
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For further information please contact –

John Adams, Group General Manager Retail
02 6589 8693 or 0418 165 067


