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Source: Roy Morgan Dec 2005 – Print M-F (av) + Sat, online last 4 weeks

International Traffic Estimates from SiteCensus April 2006

Online has extended the reach of our mastheads
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Online reaches a younger audience
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Daily media consumption patterns have changed 
dramatically

6am

6am 12am

12am

Monday –
Friday

Saturday &
Sunday

TV
Newspaper

Radio

Radio
Mobile

MP3
Internet

Radio
Mobile

MP3
TV

Internet

Newspaper
Radio

Newspaper
Internet
Mobile

TV
Internet

Media consumption has increased but the daily news cycle has fragmented. 
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1. Breaking News

2. Interactive Storytelling

3. User generated content
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Interactive Storytelling – The Sniper of Iraq
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Missing Traveller
26/04/06 - Missing traveller story runs with option 
to provide information

27/04/06 – Contact from member of the public 
reporting seeing a woman matching both 
description and time

27/04/06 - Contact from a source

27/04/06 – Source interviewed

27/04/06 - New element and new story

28/04/06 – Story continues with confirmation and 
reference from NSW Police, the missing traveller 
had gambled away her fare

User Generated Content – Missing Traveller 
Example


